Reprint from Tourist Attractions and Parks, April/May 1993, Volume 23, Number 2

Tourist ArTRacTioNs & PARKS

Volume 23, Number 2

April/May 1993

FAamiLy ENTERTAINMENT CENTERS:

BOWLING AND SKATING

The Foundation For
A Recreational Phenomenon

Editor’s Note: Randy White presented
the highly informative seminar on demo-
graphics and marketing at Leisurexpo '93
at Daytona Beach, FL, on January 22,
1993. His expertise in these two fields is
reflected in this article on creating fun
cenlers.

Family entertainment centers or
FECs are to recreation what malls were
to shopping — the next big thing. With

By Randy White
White, Hutchinson, Inc.

anchor attractions like bowling or roller
skating, mixed with secondary attrac-
tions, FECs pull in more customers
more often than any one kind of recre-
ation can. If this sounds like competi-
tion, you better believe it is. But now for
the good news: Your bowling center or
skating rink can be the foundation for
success in the FEC business.

FECs — participatory recreation cen-

ters with broad appeal—are springin
up all over the country. FECs work like
retail shopping malls in which depart-
ment stores act as anchors, generating
traffic for the specialty shops. Like a
mall, an FEC usually has two or more
anchor attractions and a variety of sec-
ondary attractions. Major participatory
attractions like bowling, roller skating,
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