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We each gd the same 24 hourseach day, but howwe spend them is increasingly
different. It may come as a shodk, butrecent sudies show tha Americans have more
leisure time than they used to. How much more, though, vaies more than it used to
depending on your ducationd level, income and gender. In fact, if youQe female with
children, you prolably want to give some researchers a swift kick in thetuchus

New studies undescore an important point for location-based entertainment (LBE)
owners to condder: [tOghe minutes, notthe moolah, that matters mos. Many consumers
are moreworried ébou making abad decision and wasting ther vauable time than they
are aboutwasting money. Knowing the ways in which different people view time and
how much they have to pend can hdp LBE owners earn vduable cusomer minutes.

Theresearch tells the gory eboutshiftsin leisuretimein the U.S.

Americans have more leisur e time today than in the pad.

You knev dl those labor-saving devices had to have some impact, right? A study by he
Federal Reserve Bank of Bogon hes found ha Americans have more leisure time today
than we did in 1965. Rsearchers examined five time-use sudes doneat intervals
between 1965 ad 2003and found bat the amountof leisure time for nonretired men
increased 19 gercent and for nonretired women, 10 pecent. Thené gan formen and
women combined was 5.1 hoursaweek or 270 alditional leisure hoursper year.
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ItOsmportant to nok that the definition of leisure changed when the Bureau of Labor
Statistics took ove daa collection in 2003because the BLS counied time spent with
children dfferently. While 19651993 usd the same measures, 2003 dd not which may
accountfor the drop n womenOseisure time between 1993 ad 2003.

Theresearchers bdieve theincrease in leisureis not because we are putingin fewer
hourson thejobbin fact, office hoursareincreasing Dbu because the time we spend
doing houghold chores like cooking, howework, hopphng and such has droppel. We
eagerly await a follow-up gudy on AnericaOgjroning popudtion of dus bunnes.

People with more education haveless leisure time.

The Bureau of Labor SatisticsO Anerican Time Use Survey (ATUS) found hat themost
highly educated Americans spend nmuch less time on leisure and gorts than the less-
educated. In fact, omeone with abachd orOslegree spends29% less time on leisure and
sports than ahigh shool graduae and 424 less than someonewithouta high shod
diploma.
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In 1965, peple of dl educationd levels had aboutthe sasme amourt of leisure time,
accordingto the Federal Reserve study, which agreed with the ATUS findingson leisure
time differences today. A March 2006 sudy of vecation ime by the Leisure Trends
Group onaurred, finding dfferencesin vacation ime based on py level. It found hat
managers and prokessionds take jug 54 percent of theair allotted vacationtime, while
people who meke less than $40,000 ayear take 77 pecent.

Got kids? Wavebye-bye to leisure time.



According o the Federal Reserve sudy, ith men and women with children had more
leisuretimein 2003 han they didin 1965. Men had an additiond 6.8 hoursand women
an additiond 4.9 hourof leisuretime per week. ThaOghe good nevs. Thebad news
wonOtome as a surprise to any parent: Adults in hougholdswith children have less
leisure time than adults in child-free hougholds accordingto the Bureau of Labor
Statistics. Householdswith children pend 28 pecent less time on keisure and orts
during the week, and 18 pecent less on weekendsand holdays.

Thebiggest winnersin theleisure-time sweepgakes were men withoutchildren, whoin

2003 enjoyed 9.2 nore hoursof leisuretime aweek than dd ther counerparts in 1965.

Women withou children, on te other hand, have aboutthe same amountof leisuretime
today asthdr 1965 ounerparts.
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Women, especially mothers, feel rushed even during leisure time

Two ndologists examined time diary data from two naiond surveys condwcted in 1975
76 and 199899 and found ha mae and female parents experience leisure time very
differently.

The sodologsts, from Ohio Sate University and the University of Maryland, foundthat
for women, especially mothers, free timeisnOexactly free. Respondents were asked how
often they felt rushed duiing atypical day. A summary from Ohio Sate notes that Gnen
who were married and hal children didnOfeel more rushed in their daily lives than
single, childless men. Bu the oddsof feeling ometimes or dways rushed were 2.2 imes
highe for married women with children than it was for sngle, childless women.O

Each hour of fre timein 1998 reluced menOoddsof feeling rusied by 8 pecent, but
had no s$milar affect for women. Women were more likely to feel sometimes or dways
rushed in 1998 han in 1975, vhile men did notfeel sgnificantly morerushed in thelater
survey.

Women with children may aso bemoreisolated, leading o increased dress. In its latest
survey, the Leisure TrendsGroup found ha women in the prime mothering years of 25



44 reported the highest level of dressin the history of ther LeisureTRAK Report
Women in this age group eported ending the least amourt of time sodalizing ofall
women. Only 16 pecent of 25 to 34year-oldsand 13 pecent of women 3544 sid they
sodalized duringthe previousday.

The more money you have the more you complain about lack of time.

Feel too buy? MaybethaOdbecause youhave too much money. While the more-
educated do hae less leisuretime, according o two of our sudies, oneecononist says
tha the feeling of beng dressed goes upwith disposable income.

The econamist, Dr. Daniel Hamermesh from the University of Texas a Augin, sudied
couplesin the U.S. and four oher counties. He found ha themore money people have,
the more pressured they@ feel as they try to find ways to pend it all. Thiswas trueeven
if there was no dhangein the number of work hours Convesely, Hamermesh foundthat
people who have less money don©complain eboutalack of time because they are more
concerned about, you know paying the bills.

Watching television sucks up about half of our leisure & sports time.

TheBureau of Labor Satistics sudy brole down howpeople spent the time tha they
allocated to meals andto leisure and orts. For the entire popdation of Americans15
years and older, watching televison consumed & least half of our leisuretime. Between
2003 and 2004, Anericans spent 3% nore timein front of the tube

Average hours per day
Weekdays Weekends Total All
& Holidays Days

Eating & drinking Dtotal 1.19 1.38 1.24

Leisure & sports Dtotal 471 6.28 5.18

Sodalizing & communicating 0.59 1.13 0.75

Watching &levision 2.48 3.02 2.64
Participating in gorts, exercise

& recreation 0.27 0.35 0.30

Whether we like it or nd, TV findsits way into our weekends according o a2005study
commissioned by LIFE magazine. The survey asked people to list their ideal and actud
weekend activities. While few people listed watching TV as an ideal weekend activity,
TV watching ted for sscond pbce with exercising onthe list of thingspeople actudly
did on her weekends

While weOe comparing Qdeal's, Othough,onegroup of sirvey respondents were jugt fine
with hoursspent in front of the tube According o astudy by he advertising firm JWT,
American men, onaverage, consdered 13 minutes the ideal amountof time to watch
TV in the evening, with another 30 ninutes in the morning. American women watched
even more. They said 151 ad 59 minutes were the right anountfor TV watching in the
evening and morning, respectively.



So what does this mean for LBES?

In hiswidey read book,Bowling Alone HarvardOfRobet Putnam detailed changes in
how our ©dety opaates. In the last 25 years, hefound, here was a58 pecent declinein
attending dub meetings a 33 percent declinein family dinne's, and a45 percent decline
in having friendsover. ButhedidnOtall the bookDining Aone, nowdid he? No, he
didnQtbecause among hetrendshe foundwas tha people today are unwillingto meke a
monthslong @mmitmentto abowlingleagueand © nowbow aone Ingead of
building reationships and asense of community, theyOreon their own.

Changesin howour ®dety functionshave amassiveimpact onLBEs. Thekey isto
adapt to Ddetal changes and doit quickly. 1tOsotjust aboutkeeping your buimess
open, dthoughthaOsmportant, itOsiso eboutfilling anesd and meking peopleOdives
better. Thetrendsin leisuretime suggest important changes that LBES should make to
adjud to shiftsin American aulture.

Create the kind of experience that feels like a treat
We gotourslves alittle dichotomy here. People with more money have less time and
people with more time have less money. So which do you ty to dtract?

LetOdook a the numbers. People with upscale incomes - $81,000 omore, the top 2
percent of houghddsby income B accourt for jug over hdf of all fees andadmissions at
location-based entertainment facilities. Thetop 40 pecent, with incomes of $52,0@ or
more, are responsble for 74 percent of dl entertainment fees and almissions

ItOseasy to we, then, why LBEs that focuson lower income consumers fail to pul in the
fundsthey nead to day afl oat. Inan atempt to kegp cods low, they build carnival-in-a-
warehous indoor LBEs and concrete-desert outdoor LBEs tha repd upsale conaumers
and probély donOthrill the folks who worry aboutcos. Sales at these LBEs end up
beng margind at best. Mog fail to survive for any length of time.

Increased wealth in the popuation a awhole and the desire to make the mog of ourtime
has led to bot the experience econony and the quest for affordable luxuries, known as
Qrading uor Mew luxury.O

In the experience econony, people are nolonge satisfied with mere goodsand services.
They want every activity to have the highest perceived valuein the use of thar time.
They want more than atransaction, they want an enotionally rewarding experience, like
whaOsuwailable a Bass Pro, CabdaOsRestoraion Hardware, Whole Foodsor Williams
Sonoma.

New luxury meanstha people are willingto goend alittle more onthos experiences tha
we view as affordable luxuries. Spending $3 on acup of mffee a Starbudks or alittle
more for lunch at Panera Bread seems judtified when itOsa treat for all the soul-sucking,
mind-numbing, physcally and enotionally exhauging thingswe do in thecours of the
averageday. WeQlleven scrimp on he necessities to pay for the small luxuries that make
usfeel good.



What does it take to ride this trend? WeOe nottalking demond-studded bumper cars,
jud nice finishes, thoughful design, deent acoudics and enployees who treat youlike a
humen beéng. YouQlmake it worth thetime of upsale consumers and worth the money
of middle-income folks who ae up forthe occasiond splurge

Adapt to busy schedules

In the olden days, we had undructured time in fairly large chunks The weekend? Sure,
we had to mow thelawn and gck up groeries, butmog of it was oursto do wth aswe
pleased. If we needed to wait 30 minutes to gd alaneat the bowling center, no bg deal.
While people have more leisure time these days, it comes in sanaller chunks A family
may have 90 minutes between theend of gymnastics prectices and the gart of theLittle
Leaguegame. They want to do ®mething fun together and they can®countonludk to
make it posible.

Oneoption isto take reservations Jm Kessler owns Lasertron Interactive Entertainment
Center, the oldest continuousy operating and mog successful laser tag facility in the
Buffalo, New York, metro area. His center now takes advance reservationsfor laser tag,
even for themiddle of a Saturday afternoan, and it has hdped his busness. In fact, this
past winter the center set arecord for reserved 30-minute laser tag sessonsone
SaturdayN 1,160 sssionsN probably themos minutes of laser tag ever sold by alaser
tag facility in 14 hours

Jm told ushe made the change when herealized many families had only limited bocks
of time between activities, and wouldn®come to Lasertron unkss they were guaranteed
theyOd beble to pay. Ther available leisure time was too valuable to take a chance on a
wasted trip. The reservation g/stem at Lasertron ha been 0 successful, that Jmis aso
taking alvance reservationsat his nev Racing Experience go-kart track.

Jim isnOthe orly busness owner who ha adapted. You @n nowbuy premium tickets to
some theme paks tha alow you b bypass the masses and go b the front of the line.
And héping peple multi-task is dso becoming proftable. Mog coffeeshopsand even
McDonddOhave added wireless Internet so that diners can catch up onemail or poish
ther proposis over lundh.

M eet multiple needs, not just the need for recreation

People need to eat, sodalize andtake part in recreation. S me LBES meet only oneneed.
Thar food is barely digestible. And dadizing? Thenadse level is such tha even
yelling wonOtet you herd. These LBEsare competing fora dice of atiny little pie.
Other LBEs, those with good food, jeasant surroundingsand hunane acoudics, have a
much bigge pie a their disposal. Really, check outour giaphic and se wha we mean,
usng ddafromthe Bureau of Labor Satistics:



Time Pie Combining 3 Time Activities Recreation & LBE only
Time Pie
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Give str essed-out mother s opportunitiesto relax and socalize

If youOrewithin earshot of someone who needsyou b adjudicate an argument or meke
sureyou donGdtick your fingersin alight socket, doesit really court as leisure? Not
accordingto women with children. These moms need someplace where, for a brief
joyousdice of time, they can rdax and scialize while someonedse makes surethe
children aren®in pail.

If you can do his while at the same time providing fun and educationd activities for the
kids, so much the beter. Edutainment dso respondsto asodetal shift. While Boamer
parents tended to separate thar childrenOplaytime and learning ime, younger women in
GenerationsX & Y want their children to learn as they play.

Our company has been designing and praludng childrenOdutainment centers since
they first began. One congant challengeis the dientOslesire for a model that doesnOt
require the large Size and investment of most centers. [tOglifficult, though, b shrink
edutainment centers because they need to be largeenough o meet the demand duing the
bugest weekend imes andto includea wide enough vaiety of play so tha thechildren
donOye borel.

WeOvanet this chdlenge by dereloping anew type of edutainment center that is much
smaller, which we call an a-home momsO &fZ, often dso referred to as a play cafe.
WeOveeduced the size by keeping the center closed to the general pubic on weekends
when itOnly used for cheduled birthday parties. During the week, the center targets
at-home moms with their preschool children. They have access to great food, pkasant
seating and High-qudity play areas for their children, dl within 810,000 suae feet. 1tOs
an excellent model for uppe-middle and hghe income white-collar communities,

usudly well-developed suburban areas of alarger city.

Another example of howthe LBE indugry is evolving t meet moden consumersCtime
needsis the family pizza buffet-entertainment center (FPBEC), anascent new category
with ove 40 enters now up and runnngtha rangein sze from 30,000 6 90,000 quare
feet. FPBEC meet the combined needs of a quick casud family meal (no whining fidgey
children while you weit to be seated or forthe meal to be served) at a reasonable price,
where everyone, induding the children, get to pick outtheir own foods ThereOs
entertainment and an opportnity for the family to sodalize together.



StondFire Pizza Co. aFPBEC we produed for our dient in Milwaukee, is jug one
example. With 460 eatsin five differently themed dning aeas, abuffet with awide
selection of @lads soups pasta, pizza, Asian foods desserts and drinks, induding a
speciaty coffee bar, party roons and ower 15,000 guae feet of entertainment, it offers a
moden onestop multi-tasking olution far time-pressed families.

Each oneof yourcugomers gets the same 24 hoursn aday. They can choos to pend
some of those preciousminutes at yourLBE. Whether they do © dependsto alarge
extent on whether you have made the effort to adgpt to their schedules, their needs and
ther wishes. Areyou willing o make the effort? The decision isup © you. But
remember, the clock is ticking.

RandyWhitte is the CEO of the White Hutchinson Leisure & Learning Group wih offices

in Kansas City, MO, U.S.A and Doha, Catar. The company specializes in the design and
produdion offamily and dildrenOseisure venues, including entertainment, edutainment

and mxed us projects. Randycan bereached at randy@whitehutchinson.comor via the
companyOsvebste www.whiehutchinson.com



